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Gold Steel Athletic Association Website Redesign 

Creative Brief 1/18/2014 
 

Project Summary: 

Golden Steel Athletic Association is a kung fu school who 
is looking for a website redesign to make it easier to 
update their content. The redesigned website will also 
include mobile responsiveness, improved user interface, 
and better branding. The outcome will be a website that 
is more informative and accessible to new, current, and 
former students. Students should be able to purchase 
merchandise and sign up for classes online. 

 

Target Audience: 

Golden Steel’s target audience would include 20-40yr 
olds who have heard about the school through word of 
mouth and is looking for more information about their 
style and classes. They would be comfortable using the 
web for making purchases and signing up for classes 
online.  

 

Perception/Tone/Guidelines: 

1. The redesigned site should be perceived as 

informative and credible 

2.  The site should be easy to navigate 

3. The content should be engaging and new 

4. The online purchasing should be easy, secure, and 

reliable. 
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Communication Strategy: 

The redesigned website will provide users with more 
complete information about the school and how to sign 
up for classes. The site will also provide current and past 
students with easier secure access to purchase 
merchandise such as uniforms and weapons. The 
redesigned website will also be easier to update and its 
content should be engaging and new. Social media such 
as Facebook will help keep Golden Steel’s audience up to 
date on new posts. 

 

Competitive Positioning: 

Golden Steel’s competitors are other Chinese Martial 
arts schools. What sets Golden Steel apart from other 
Chinese Martial arts school is their unique style of kung 
fu. With Golden Steel’s new and engaging content and 
secure reliable online purchasing, Golden Steel’s website 
will help differentiate itself from their competitors. 

 

Single-Minded Message: 

Informative and credible 
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